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12 BEAUTYCOSMEDICA

CONTINUES.IMPROVING SALON PERFORMANCE

Queensland salon owners, Daryl and Trish Lloyd
found themselves in this type of situation twenty one
years ago. So, in 1986 they briefed a programmer
to develop software specifically for them, thus
Beautyware was born. At that stage they had no idea
that it would lead to such a successful business.

Soonthe business was achieving amazing sales per
year and a chance meeting between Daryl Lioyd
and Geoff Harrison whose daughter, Kim was a
client of Beautyware’s, led to the establishment of
a franchise network. Geoff took on the franchise
for N.S\W. and between 1993 and 1998
additional franchises opened in Victoria,
238 South Australia, Northern Territory and
> . New Zealand. Expansion into Asia
followed in 1999 and today the
business has nearly 3,000
sites throughout Australasia.

Monoi de Tahiti
Trendy, so Trendy...

* 100% Natural Skin Care & Hair Care

* Proven to moisutrise for up fo 8 hours

* Protect, nourish and firm up the skin

* Proven to repair damaged hair

* For all skin and hair type

* For the regeneration of the body and soul...

Trade and retailers welcome.

Monoi Australia (Didier 0422 881 675)
or visit www.monoi.com.au
Opening up new horizons for beauty and well-being

HYDRATANT
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Geoff provided the overall management, marketing
and direction for the business operation as well as
managing the franchise team, while Daryl was very
much involved with the conceptual and creative side of
the business. Geoff has now purchased the business,
with Daryl’s retirement and moved to the position of
Global CEO. All franchisees have had their own salons
and all have an intimate knowledge of the day-to-
day operations of beauty & hairdressing salons. The
system provides a total salon management system
and is easy to learn and use.

Beautyware continues to grow and evolve based
on industry needs, advances in technology and
government and accounting regulations and
approximately every four years the Beautyware
program is completely redeveloped. Each new
version of Beautyware promises to break new
ground.

The new generation Version 7 software has just been
released in celebration of Beautyware’s 21st Year
Anniversary. This new version presents a myriad
of opportunities to enhance your salon operations
and leave you time to perform at your best for your
clients. Contact Beautyware 0500 58 2000




BLUE SWAN
Body Wraps
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operators to purchase only
what they require to introduce the Blue
Swan Body Wraps into their operations
and to get on with generating profit.
The Blue Swan Body Wraps uses only
organic natural product that produces
and promotes visible results in cm

loss, detoxification, de-stressing of the
nervous system, weight loss, exfoliation.

27 pears and st the bodt
After 21 years, BEAUTYWARE is still the
most outstanding INDUSTRY SPECIFIC

salon programme to include full client
management & financial cash management
systems, incorporating Multiple
Cashbooks, Petty Cash, P&L’s, Automated
Wages, Commissions/Bonuses, Sales,
Appointment Book, two way SMS
Messaging, GST & automatic Business
Activity Statement compiler. Beautyware is
the hassle free, ‘tried & trusted’, state-of-
the-art salon management system for the
new millennium. Contact 0500 58 2000

' NMaw ,l——p/W/ﬂ The results achieved with the Blue Swan
: M Body Wraps ensures repeat business
i _ﬂj“ﬂ/ Z and recommendations from the clients.
: Finishing Touch Contact 08 8351 7115

: mascara formulated and

: manufactured on the

: Gold Coast is a natural

: formulation for sensitive

¢ eyes, safe to use on silk

. lash extensions and it is

: easily removed with water.
: Finishing Touch is not thick
: and therefore seperates

¢ the lashes beautifully.

¢ Contact 07 5502 2552

organicspa

© Contact 0418 749 029

C M%f/ Woinkle \D[%om e
Combating N ///4 ol /?ﬂ lex/ons

Organicspa ernkfe efénce is formulated
specifically for mature skin, containing the
combination of certified organic antioxidant
plant extracts and medicinal grade vitamins.
This luxurious cream boasts, Antarcticine

- a results driven fermented extract - and the
nutritious glycol protein together with naturally
derived ingredients aids in plumping, brightening
and refining ageing complexions. To try the
certified organic difference or to receive an
information pack Contact 02 66 803266

L Triple Forr Sevvives & Tncome
 Now you can with Bel Viso Body Bar Facelift
i 3 triple functionality Micro/Galvanic/Faradic

: current. 1 Micro current for an immediate,

- * painless, non-surgical facelift. 2 Galvanic

) . ¢ current for infusing products such as

: Collagen. 3 Faradic current for toning of

¢ bust, arms & neck. With the 3 currents in one
: machine the versatility of treatments that you
¢ can offer is outstanding and most profitable.
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The Future of professional Beauty
training. Here’s your chance to

be heard. Service Skills Australia
has produced a discussion paper
about the current and emerging
skills development needs of the
professional beauty therapist.
Contact Anne-Marie Yates

02 8243 1215

Sacred O

Monoi, the ‘Sacred Oil’, delivers to Australia natural French
Polynesian skin & hair therapy. Made from native ‘Tiare’
(Gardenia) flowers, infused in refined Copra oil released
from sun-dried coconuts, what native Polynesians have
known for centuries is proven by scientific testing: long-
lasting skin moisturization and proven repair for dry and
damaged hair. No wonder Monoi is found in leading skin-
care formulations worldwide! Contact 0422 881 675
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